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»You just don’t know where to start,
when lavishing praise on Vice Magazine

«

—Frankfurter Allgemeine Sonntagszeitung

»Make way for the new honesty.“
—Observer Magazine

»Loved by young professionals.”
—Welt am Sonntag

,»VICE has grown into a global music,
publishing and fashion empire.“
—The Guardian

,It’s so authentic.*
—TAZ

»They are taking over the world with
their outstandingly cool magazine.*
—de:bug

»[Among the] biggest brand success sto-
ries of the year.“
—Advertising Age, , The Marketing 50

»A more polished version of trash-journa-
lism is almost unimaginable*
—Berliner Zeitung

»Inspired irreverence.“
—i-D Magazine

»Scurrilious ... the hottest magazine.“
—NME

IMONI

»[A] hipper than-thou alternamag with
dreams of world domination.“
—The New Yorker

,Vice is the rarest of beasts—a success
story in the cut-throat style magazine
sector.”

—Media Guardian

»Probably the best youth culture mag in
the world.«
—New York Press

,» The makers of Vice are true experts in
all things cool and crude.“
—Siiddeutsche Zeitung

,» The most arrogant people I've ever met.
I want to be in business with them.*
—Van Toffler, President, MTV

,.Fully ignoring the conventions of the so-
called “Trend-Magazine”, Vice has worked
hard to position itself — not least due to the
nature of its distribution - as one of the
most progressive publications and com-
munication platforms for the extremely
critical, urban audience. Given the accom-
panying advertising strategy, a closer look
is highly recommended.

—Till Buchner,

Senior Audience Planner,

Media Arts Berlin

,, Vice is fucking cool.“
—Guwen Stefani

»VICE both astounds and convinces a
target group, who ignores (and thanks
to the internet also berates) fakes and
try-hards. If you’re looking to found a
‘Lovemark’, i.e. a brand to which peop-
le will remain eternally loyal, you should
not only take a look at the magazine its-
elf, but also the examples of interlinking
print, online and events. The reward?
Truly authentic points of contact in the
lives of the young target group. Only
Vice can give you that!“

—Tim Alexander, International Account
Director, Saatchi & Saatchi

,»Congratulations. Finally a contentious
and challenging print media.

The perversions of pop-culture perfor-
ming a backwards-somersault: it may
not please everyone, but it delivers an
honest, if at times painful, truth.“
—Michael Miiller

Geschiftsfiibrer, Krauts PR

»It’s dope.©
—Jay-Z

,» Vice is our Vanity Fair.“
—Iris Alonzo,
Creative Director, Americam Apparel



